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INFLUENCES

Perceptions
Communicates emotional energy

90% of information transmitted to the brain
is visual, and visuals are processed 60,000x
faster in the brain than text
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PASSION
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P A3 O Delivers impact,

15 drives emotion
- and competence.



MRE NG ’,

und as one of
ers

20%

OF CHINAS

SPD SILICON VALLEY BANK YEAREDOK

CONTENTS

As China's first
innovation

focused bank,

SPD Silicon

Valley Bank is
dedicated to

helping Chinese
entrepreneurs -\
and their

investors succeed.
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- | Conveys professionalism,
| trustworthiness, intelligence
and competence.




CAREFREE

ORANGE

communicates health, energy
and enthusiasm. It's
associated with youthfulness
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OPTIMISM

Colour of joy and
happiness.
Conveys hope and
optimism.




PURITY

WHIIE

Lends space to design.
Sophisticated
minimalism.

Helps portray cleanliness
and simplicity.



2 ELEGANCE

L ACK

Colour of mystery,
sophistication and power.
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