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FOUNDATIONS

What’s the point of your website?



Before you start driving traffic, identify & measure a site

conversion.

VWhat is
measurable
success?

#1 Lead Gen websites #2 Retail websites

Get website visitor to input contact Get website visitor to purchase.
details.




Lead Gen
Conversions

Many businesses generate
leads from their websites:

Website designer
Plasterer

Financial services
SaaS tech products
Recruiters
Personal trainer

Consultants

tion - Consent

il T -

See for yourself.

Book your demo.

Name
Phone

Work email

SCHEDULE DEMO

When you submit this form you'll be transferring the data you enter to
Obsequio Software. It is important to us that you know what we do
with your data, so please read our Fair Processing Notice for all the
details. We store your data in Microsoft Dynamics 365 and use Office
365 for email correspondence. We don't share your data with any other
third parties.



Measuring conversions

How are people finding the site?

M google M (direct) M forums.sfep.org.uk Traffic source conversi )
linkedin.com M quora.com [ Other j Contact form submission (Goal 1 Completions) Live chat (Goal 2 Completions)

6
google / organic

(direct) / (none)

5

TEAM Members / email 3

disq.us / referal

H Landing page conversions

Landing Page Contact form submission (Goal 1 Completions) Live chat (Goal 2 Completions)
! | 5

Ibook-a-dema/ & 4
/blog/gdpr-recruitment-legitimate-interest-legal-basis/ & 2
(not set)

/blog/gdpr-recruitment-candidate-cv/

Conversion Rate frecruitment/

3.61%

Iblog/legitimate-interest-versus-consent/




#1 Contact forms

Start the conversation

Having 2 phoie number field an

cause a 5% drop in conversions.

Google
Analytics
Goals

Comments & questions

Website enquiry....

Unbounce

ur infermation

our Privacy

Thank you for contacting Kabo Creative. We will be in touch soon,

Destination page or AJAX refresh?



https://unbounce.com/conversion-rate-optimization/how-to-optimize-contact-forms/

Google
Analytics
Goals

#2 Google Analytics Event

An Event is a user interaction with some content on your website, that can be tracked

separately from the website page loading.

Examples of events include downloads, video plays and AJAX embedded elements

such as a website form submission.

Q,  search reports and help Total Events = | VS. Selectametric

@ Total Events

=] EEH%:DR 5
Overview
Behavior Flow 25

»  Site Content

»  Site Speed
>  Site Search
Primary Dimension: Page Page Title
v Events
Secondary dimension: Default Channel Grouping ~  Sort Type: | Default ~
Overview
Top Events Page Default Channel Grouping
Pages
Events Flow
> Publisher | i i @ |:Dirsct
Experiments S & Email
U 3. /eontact/ & Email
CONVERSIONS
O 4. /website-design/ & Direct

DISCOVER

Saturday, December 30, 2017

Total Events & Unique Events

% of Total: 100.00% (4)
1 (25.00%)
1 (25.00%)
1 (25.00%)

1 (25.00%)




#3 Set up an Event

Google
Analytics

Goals Google Tag Manager

Recommended method — client You can DIY too.
proof & easier to adopt.

Get started with official
Step-by-step quide > documentation >



https://developers.google.com/analytics/devguides/collection/analyticsjs/events
https://www.kabocreative.com/blog/how-to-measure-wordpress-form-conversions-in-google-analytics/?utm_source=wp-meetup&utm_medium=presentation-ppt

#4 Set up Goals

1. Navigate to Admin > View > Goals.

2. Under Goal Setup select the ‘Custom’ option.

Google
Analytics
G Oa | S Tag Configuration

3. Under Goal Details fill out the Category, Action and Label fields.

Q Goal setup  edit Tag type
Clastom l Universal Analytics
Google Analytics

0 Goal description  Fdi

Mame: Contact form submission

Goal type: Event Track Type

Event
° Goal details

Event conditions ~

Set one or more conditions. A conversion will be counted if all of the conditions you set are true when an Event is triggered. You Category

must have at least ane Event set up 1o create this type of Goal Leamn mare Form submission

Category Equalsto v Form submission Action

" Submit

Action Equalsto = Submit

i SR Chnta i _ Label

Value Greater than ~ Value Contact form

Google Analytics Settings 7
{{Google Analytics Tracking ID}}




Easy ROl reporting

Schedule monthly client reports
Create custom dashboards
Track additional events i.e. Livechat

Happy clients with ROl measurement

Traffic source conversions

Source /| Medium
google / organic
(direct) / (none)

TEAM Members / email

disqus / referral

Landing page conversions
Landing Page
!
/book-a-demay/
Iblog/gdpr-recruitment-legitimate-interest-egal-basis/
(not set)
/blog/gdpr-recruitment-candidate-cv/

frecruitment/

/blogflegitimate-interest-versus-consent/

Contact form submission (Goal 1 Completions)

Live chat (Goal 2 Completions)




OnNn-Site SEO

The fir&;e%to r@\n%in SERPs




What’'s
iNncluded?

What’s included in on-site SEQ?

* URLs of your pages

= Page titles

* Meta descriptions

= Headings in your copy/content
*  The copy/content itself

= |mages

= Sitemaps

= Page speed

* Rich text mark-up = Schema



yourwebsite.com/blog/post-56882 - not so great. #1
yourwebsite.com/blog/how-to-do-onsite-seo - better.

Page set up

How to drive trﬁc toyo X

How to drive traffic to your business website | Kabo Creative| ; g 0
< C' & Seture T nupsy7www.Kapocreatve.comyorogranve=traffic-to-your-business-website/

2. Title
3. Description #2 Kabo.

1. Optimisey: SEO in Cambridge #3
hitps://optimisey.com/

Want SEO advice? Tips to help you rank higher on search engines and get more traffic? Talk to
Optimisey. Or come along to one of our free SEO MeetUps in Cambridge and learn about search engine

optimisation and optimising all things digital.




Content

1. Headings

2. Content

3. Images

Name: website-visitors-by-device.png

Alt text: Google Analtyics graph showing sessions
by device, with more than 70% of traffic from desktop
devices

File size: 320 x 466px, 40 KB




~ Crawl XML Sitemap

Crawl Errors

Generated by YoastSEO, this is an XML Sitemap, meant for consumption by search engines

Crawl Stats You can find more information about XML sitemaps on sitemaps.org.

Fetch as GOOQIB This XML Sitemap Index file contains 2 sitemaps. #1

robots.txt Tester Sitemap Last Modified

. http ww.kabocreative.com/post-sitemap.xm 2018-05-31 09:38 +00:00
Sitemaps hit creative.cc l 2018-05-20 08:41 +00:00

Dpt|m|se URL Parameters

Moving home | VA Mortgages | Independent mortgage advisors

hitps:/fwww.vamorigages.co.uk/moving-home/ » #3
de e
You may b ndering what to do with your marlgage v 1 move, Do you keep it as you move to
1 . S ite m a ps your new house, or should you look a new mortgage? C isted advisors are ... Can | look for a

new mortgage instead? When mo

2. Page speed

3. Schema

Pingdom's correlations of bounce rate to page load time lend
some nice web-scale data to an obvious and well-known
jdom.com/2018/01/18/pag...




Want more SEOQO goodness’?’

» Thanks to Andrew at Optimisey
= Bi-monthly SEO event at The Bradfield Centre



https://twitter.com/Optimisey
https://optimisey.com/?utm_source=kabocreative&utm_medium=presentation-ppt

Social Media

Treat it like networking: *helpful* not hard sales



Not a
NnuMbers
game

1. Choose a limited
number of platforms

2. Learn the rules
3. Play nicely

4. Measure, improve,
repeat

E-a AXY

“ Content marketing and social media are closely
related, and social really can be the fuel in the fire.

But it won’t work if you simply broadcast your content
continually.



Twitter

MNomiscom WebDesig)
o drive traffic to your bu

N
On the lookout for great causes
uk #journorequest

Find un-tagged
shares of your
content

https://twitter.com/search-
advanced

give insight. so do get in touch whatever your interested and strengths are!
fjournorequest

How to drive traffic to your business website | Kabo Creative
Do you have a fantastic website, but no visitors? Driving traffic to your
‘website seem complex, so we've bullt a deep dive guide to take you

QO 1 2

v this thread

Emma Sheppard |

Looking for entrepreneurs to talk about the reality of running a social enterprise -
apparently 71% of social entrepreneurs can struggle to make a living from their
business with a purpose. My DMs are open! #journorequest

- website.
Q2 L5 M
Find PR & backlink opportunities W O e i
#journorequest o1 n

#prrequest

https://twitter.com/kabocreative


https://twitter.com/kabocreative

Linkedln

45% of people earning over £75,000 spend time on LinkedIn [source: ]

Rules for LinkedIn success

I'm curious - out of those who have had a new website designed for you by 1. DOI‘I't inCIUde |inkS Untl| after y0u've DUb“Shed
an agency or a freelancer, did they include conversion form tracking as

standard? your post

y this | mean goal measurement in Google Analytics of website form

conversions for lead generating websites. 2. Personal prOfiIes get more I’eaCh than bUS|ness

I'm polishing off a guest post on the topic, and interested to see if this is as pages
uncommon as | believe it to be.

11 Likes nments 3. Be active on other people’s posts too

& Like = Comment g Share

4. Like or comment rather than share if you'd like to

Questions can work well with your audience, help the poster
this post generated well over 4000 impressions

https://www.linkedin.com/company/kabocreative/


https://sproutsocial.com/insights/new-social-media-demographics/
https://www.linkedin.com/company/kabocreative/

Quora

The fastest way to the top of SERPs

How are people finding the site?
What are the ways to add event tracking in Wordpress? !, Q,

M google M (direct) M quora.com t.co M linkedin.com

News S ing More Tools

What are the ways to add event tracking in Wordpress? - Quora

https://www.quora.com/What-are-the-ways-to-add-event-tracking-in-Wordpress *
p 2014 - Whenever someone visits the thank you page, Google Analytics will track and send an

event as conversion. .. i on Recorder you can track form submits along with the data and sync

How to track people on my WordPress website 7 answers Mar 20 quora.com
What is the best solution for tracking button clicks ... 4 28 5 90 Users (16.9%)
What's the best way to keep track of all segment.io events? 2 answers

More results from www.quora.com

https://www.quora.com/profile/Penni-Stanton


https://www.quora.com/profile/Penni-Stanton

Blogs

Pain points —> Topics —> Long tail keywords



Does blogging work?

“Websites with a blog tend to have 434% more indexed pages in search engines”

[source:

“47% of buyers viewed 3-5 pieces of content before engaging with a sales person”

[source:

“B2B marketers that use blogs get 67% more leads than those that do not”

[source:

“Companies who blog receive 97% more links to their website”

[source:


http://www.techclient.com/blogging-statistics/
https://www.demandgenreport.com/resources/research/2016-content-preferences-survey-b2b-buyers-value-content-that-offers-data-and-analysis
https://blog.hubspot.com/marketing/business-blogging-in-2015
https://www.business2community.com/blogging/10-unbelievable-statistics-sell-boss-business-blogging-0903221

Blog
creation

process

Pete the Plasterer

#1 Pain points

As a business, you exist to solve a problem.

For a plasterer:
Make a room ready for decorating
Help housebuilders complete a stage in their project

Make external walls weather proof

Now you have a range of topics that are likely to match what people earlier in
the buying cycle search for.

They speak to the pain points of potential customers, possibly before it has
occurred to them that they need to hire a plasterer.



B | @) g #2 Long tail keywords

. Long tail keywords are a search term that’s made up of three or more words.
creation

process

Use tools like SEMRush to measure search term volumes.

L Keyword KD = CPC (GBP) = Com. % Resulls < Trend SERP

can you paint straight onto plaster 170 8224 0.00 o.m 3.210,000 _d =

brick plaster 170 7914 0.48 0.34 41,300,000 “ B

plasterer salary uk 170 85.71 0.85 0.00 117,000 ‘ =

vitcas heat resistant plaster 170 70.71 0.28 1.00 _‘J E

repari Is for 170 74.54 0.38 0.32 1300000 S i

! plasterer portsmouth 170 60.20 1.70 0.50 61,000 n £

inti -1 [ skir 170 8057 o0.88 0.02 139,000 h 1]

waterproof plasters for swimming 170 6466 0.35 1.00 80000 ity ]

silver plasters 170 79.23 0.20 1.00 435,000 ﬂ 5]

Pete the Plasterer i how to plaster over artex 170 7135 0.00 0.06 26,000 _j =

Long tail keywords are easier to rank for and can be more relevant.



https://www.semrush.com/

Blo g #3 On-site SEO

. Good blog topics for a plasterer’s website using long tail phrases would be:
creation

process

Can you paint straight onto plaster?
Why would you use Vitcas heat resistant plaster?
How to prepare walls for plastering

How to plaster over artex

Write a blog with the topic as the H1 tag.

Include relevant keywords in a non-spammy way throughout:
Image names & alt text
H tags

Pete the Plasterer

URL

Bonus: Q&A schema




“The Internet is going to change marketing
before it changes almost anything else, and
old marketing will die in its path.”

Seth Godin
@ThislsSethsBlog



https://twitter.com/ThisIsSethsBlog

ANy guestions?
Penni Stanton, MD at Kabo Creative

www.kabocreative.com

@kabocreative

https://www.kabocreative.com/blog/drive-traffic-to-your-business-website/

<apo.



https://www.kabocreative.com/?utm_source=wp-meetup&utm_medium=presentation-ppt
https://twitter.com/kabocreative
https://www.kabocreative.com/blog/drive-traffic-to-your-business-website/?utm_source=wp-meetup&utm_medium=presentation-ppt
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